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The Life Cycle of Secondhand Clothing

Donations made to our nonprofit partners create revenue that supports their missions

05% of all donated items are either
reused or recycled

60% 20% 15% 5%
Reused as Converted Turned into  Ends
secondhand clothing to wiping rags post up as

consumer waste
fibers



HOW IT ALL
@) WORKS

COMMUNITY MEMBERS
DONATE ITEMS TO
A NONPROFIT.

valuevillagee ¥

SHOP. REUSE. REIMAGINE. @/2 AN

&
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VALUE VILLAGE BUYS
THE ITEMS FROM OUR
NONPROFIT PARTNERS.
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THE OTHER ITEMS
ARE SOLD TO RESALE
MARKETS AND ARE
RECYCLED.
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THE BEST ITEMS GET A
SECOND CHANCE AT
LIFE IN OUR STORES.



OUR 2015 IMPACT AT-A-GLANCE

R

Maore than

$1HO MILLION

paid to our nonprofit partners

NEARLY 22,000 JOBS

held by Savers & Value Village
team members across the United States,

Canada and Australia ‘_’7

1> YEARS $HO0

of items

average nonprofit partner sold In our stores
relationship

}-”9 0P 70 10.000 NEW [TEMS
% &_- introduced into each store's

inventory every day

620 MILLION POUNDS
OF I{EUSAEALE CDDDS

kept from the was

$900 MILLION
TAY REVENUE



WE RECOCNIZE EVERY ITEM'S POTENTIAL

Last year, our stores repurposed
\“f—‘”f

hundreds of millions of items, Including:
216 MILLION 73 MILLION 19 MILLION
T0P§ PAIRS OF PANTS DRESSES

18 MILLION 29 MILLION 13 MILLION PURSES,
COATS PAIRS OF SHOES BACS & WALLETS
7 MILLION & MILLION

PIECES OF JEWELRY SCARVES




Thé _State of _Reuse
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Key Fmdmg #1

A
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Nearly half
of Canadians
ﬁ noted
they have B
too much stuff




Key Finding #2

Canadians are still |
admitting they throw

away over 3 trash

bags worth of |
unwanted clothing |

Clothing:

80% of Canadians
said they donate
unwanted clothing




Key Finding, #3
Why ey aone .-"‘ Ny




Key Finding #4

Why they don’t donate

unity Centel

54 percent
didn’t donate
because they
weren't aware
any donation
center would take
their items

Comm

1in4
don’t donate
because it Isn’t
convenient and
It's easier to
throw out
their items

here |

-.I-Ion

11 percent
of non-donors
- noted they
did not
Know
where or how
to donate

~==EE




Key Finding #5 _

-

vercent of respondents wWou
oredikelyrtond6nate if they knew d
centers accepted torn,.stained or otive
[ damag ed textiles.




Key Finding #6
- Consumer habits




Key Finding #7
Consumers say they would prefer t

Help the Buying

environment new items
by purchasing and
or donating throwing away

used items unwanted ones



Key Finding #8
Millennials are least likely to show that they are

environmentally conscious through their
clothing purchase preferences _—

WHICH 1S PREFERF{ED’>

To wear a brand new outfit, knowing it costs To wear a pre-owned outfit, knowing I've

the earth thousands of gallons of water helped the environment

26% Baby Boomers 74%
34% Gen 66%
X
37% Millennials 63%



Key Finding #9

I\/Iore than half turn unwanted clothlng

REUSE METHODS
Showing Top 5, % Selecting

0
48% 43%
W

Used unwanted clothing Repairing clothes rather Thrift shopping Swapped clothing or Repurposed a clothing
items as rags for than throwing them other items with friends item (wearing a dress
household cleaning away or family as a shirt, turning a t-

shirt into a tank top,
etc.)
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Opportunity fo
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It’s time to
RETHINK REUSE

& value village
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