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Circular Economy System Diagram 
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The Life Cycle of Secondhand Clothing 
Donations made to our nonprofit partners create revenue that supports their missions 

95% of all donated items are either      
reused or recycled  

60% 
Reused as  

secondhand clothing 

20% 
Converted  

to wiping rags 

15% 
Turned into 

post  
consumer 

fibers 

5% 
Ends  
up as 
waste 



The Value Village Cycle 



The Value Village Cycle 
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The State of Reuse 

Presenter
Presentation Notes
�



Key Finding #1  
People report having too much stuff 

Nearly half  
of Canadians  
noted  
they have  
too much stuff  



Key Finding #2  
Majority of Canadians donate unwanted 
clothing but they still throw away 3 trash bags 

Canadians are still 
admitting they throw 
away over 3 trash 
bags worth of 
unwanted clothing 

Clothing:  
80% of Canadians 
said they donate 
unwanted clothing 



Overflowing closets are the #1 reminder 
for Canadian donors to take action.  

Key Finding #3  
Why they donate 



Key Finding #4  
Why they don’t donate  

54 percent  
didn’t donate 
because they 
weren’t aware 
any donation 
center would take 
their items 

1 in 4  
don’t donate 
because it isn’t 
convenient and  
it’s easier to  
throw out  
their items  

11 percent  
of non-donors 
noted they  
did not  
know  
where or how  
to donate 



Key Finding #5  
Opportunity to encourage more donations 

74 percent of respondents would be  
more likely to donate if they knew donation 
centers accepted torn, stained or otherwise 

damaged textiles. 



Key Finding #6  
Consumer habits 

1 in 3 would rather wear a brand new outfit,  
despite knowing it costs the earth 

thousands of gallons of water.  



Key Finding #7  
Consumers say they would prefer to…  

Help the 
environment  
by purchasing 
or donating  
used items 
 
79% 

Buying 
new items  
and  
throwing away 
unwanted ones 
 
21% 

vs 



Key Finding #8  
Millennials are least likely to show that they are 
environmentally conscious through their 
clothing purchase preferences 

To wear a brand new outfit, knowing it costs 
the earth thousands of gallons of water 

To wear a pre-owned outfit, knowing I’ve 
helped the environment 

Baby Boomers 

Gen 
X 

Millennials 

74% 26% 

34% 66% 

37% 63% 

WHICH IS PREFERRED? 



Key Finding #9  
More than half turn unwanted clothing  
into rags 

54% 
48% 43% 

27% 24% 

Used unwanted clothing 
items as rags for 

household cleaning 

Repairing clothes rather 
than throwing them 

away 

Thrift shopping Swapped clothing or 
other items with friends 

or family 

Repurposed a clothing 
item (wearing a dress 
as a shirt, turning a t-
shirt into a tank top, 

etc.) 

REUSE METHODS 
Showing Top 5, % Selecting 



Key Finding #10 
Opportunity for education 
 

More than half of North Americans  
say they are more likely to reuse after 
learning about the clothing industry’s 

environmental impact.  
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It’s time to  
RETHINK REUSE 
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